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August 23,2010
Ms. Elizabeth M. Murphy
Secretary
U.S. Securities and Exchange Commission
100 F Street, NE
Washington, D.C. 20549-1090

Re: Investment Company Advertising: Targct Date Retirement Fund
Names and Marketing (File No. §7-12-10)

Dear Ms. Murphy:

The Investment Company Institute' appreciates the opportunity to provide its views on the
Securities and Exchange Commission’s recent proposal to require certain disclosures in target date fund
marketing materials.> On behalf of our members, which are entrusted with the retirement savings of 45
million U.S. households, the Institute has been, and continues to be, committed to working with the
Commission, the Department of Labor (DOL) and others to assure that the interests of target
retirement date fund investors are protected and that their understanding of these useful investment
products is enhanced.” Clear and concise marketing materials that present information in an effective
format will help to achieve this goal. We therefore strongly support the spirit and core of the

! The Investment Company Institute is the national association of U.S. investment companies, including mutual funds,
closed-end funds, exchange-traded funds (ETFs), and unit investment trusts (UITs). ICI seeks to encourage adherence to
high ethical standards, promote public understanding, and otherwise advance the interests of funds, their sharcholders,
directors, and advisers. Members of the ICI manage total assets of $11.18 trillion and serve almost 90 million sharcholders.

2 See SEC Release Nos. 33-9126; 34-62300; 1C-29301 (June 16, 2010), 75 FR 35920 (June 23, 2010) (hereinafter referred
to as “Release” or “Proposal”). We are using the term “marketing materials” in this letter to refer both to advertisements
under Rule 482 and sales literature under Rule 34b-1. Rule 156 applies to advertisements and sales literature.

3 See Statement of Karrie McMillan, General Counsel, Investment Company Institute, at the Target Date Fund Joint Hearing
Before the Department of Labor and Securities and Exchange Commission, (June 18, 2009) (“Institute Testimony”), available

at htep://www.ici.org/trdf/testimony/091_target_fund_tmny; Submission of the Investment Company Institute on Target

Retirement Date Funds, (July 20, 2009) (supplementing the Institute Testimony), available at

htep://www.ici.org/trdf/testimony/09_target_fund_supp_tmny. See also the Institute’s resource page on target retirement

date funds, available at hetp://www.ici.org/trdf.
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Commission’s proposal that focuses on communicating key pieces of information about target date
funds to investors and uses a glide path illustration to convey the information and allow comparisons

among funds.

Many of our recommendations on the Proposal are derived from extensive work that the
Institute has conducted* regarding mutual fund disclosure and Institute members have conducted
regarding the effectiveness of target date fund marketing materials. Most recently, these efforts
culminated in the publication of Principles to Enhance Understanding of Target Date Funds’

In the Proposal, the Commission asked a number of questions regarding whether the proposed
requirements should be more detailed and also proposed that a tag line follow the first use of the fund’s
name. As explained in more detail below, we urge the Commission not to adopt measures that would
overly prescribe the content of fund marketing materials. Rather, we urge the Commission to continue
its long-standing practice of not dictating the specific content of funds’ marketing materials.

I. Introduction and General Comments

Target date funds are an important innovation used in defined contribution plans and other
individual retirement account savings vehicles. At the end of March 2010, target date mutual funds
had $281 billion in assets, including $184 billion held in defined contribution plans, and another $52
billion held in IRAs. In 401(k) plans that offer target date funds, 42 percent of participants had at

least some portion of their account in these funds.” To put these statistics in perspective, about 7

4 See, e.g., Understanding Investor Preferences for Mutual Fund Information, Investment Company Institute (2006), available
at htep://www.ici.org/pdf/rpt_06_inv_prefs_full.pdf; and Sharebolder Assessment of Risk Disclosure Methods, Investment

Company Institute (Spring 1996), available at http://www.ici.org/pdf/rpt_riskdiscl.pdf.

5 The Institute’s working group, ICI Target Date Fund Disclosure Working Group, included representatives from a broad

range of member firms, representing more than 90 percent of target date mutual fund assets. The Working Group reviewed
existing disclosures applicable to target date funds, determined that the public’s understanding of target date funds could be
enhanced by identifying key pieces of information that should be prominently conveyed by target date funds, and developed
Principles to Enhance Understanding of Target Date Funds (ICI Principles) that spell out this key information and provide
an illustration of sample disclosure. A copy of the ICI Principles is available at
http://www.ici.org/pdf/ppr_09_principles.pdf.

¢ See The U.S. Retirement Market, First Quarter 2010, ICI Fundamentals, vol. - -
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